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Outcome Document

The United Nations in Ukraine, in partnership with the Expert magazine and MTS company conducted the first International Media Forum on Corporate Social Responsibility (CSR). The Forum brought together more than one hundred media representatives from all around the world together with experts from the private sector to discuss how media can reinforce the CSR development. 
The main objective of the Forum was to launch a debate about the two distinctive roles of media – on one hand as promoter, watchdog and educator on CSR related issues, and on the other hand as business itself which has its social and environmental responsibilities. The two-day international event focused also on frameworks enabling media to promote CSR. 
The experience of leading media such as BBC, Great Britain; Kommersant, Russia; Newsbreak Publishing Inc., Philippines; Inter-news, Ukraine and Edipresse, Ukraine was presented and discussed during the Forum. The panellists shared practices in applying and promoting CSR as integral part of their media business strategy.

The Forum discussions stepped on the understanding that nowadays media is expected to take a real lead and get truly involved in CSR public agenda by becoming a partner, reinforcing transparency and accountability of businesses. It is commonly accepted that media has to play a role of an educator and promoter of CSR by raising awareness and provoking public discussion on the social and environmental responsibility of business. 
Being business itself, media has responsibilities similar to other sectors’ organizations, including customer relationship, environmental management, investing and supporting staff, etc. In addition, media has also distinct responsibilities like freedom of expression, responsible editorial policy, creative independence, etc.
As a result of lively debates, the participants agreed and declared to take the following collective actions as a follow up to the Forum:
· To create media coalition for lobbying CSR with establishment of committees on specific CSR related issues;

· To build the capacity of the journalists through publishing manual “CSR for Journalists” and glossary of CSR terms, including terms as social advertisement and PR;

· To organize trainings for journalists on CSR related topics;

· To build common understanding and partnerships through conducing joint discussions and workshops on CSR for businesses, journalists, and media owners;

· To establish working group for developing “Code of Ethics for Journalists” with the engagement of associations of journalists, media companies, etc.;

· To create national rating of socially responsible mass media;
· To conduct survey on the society perceptions of social  issues and their reflection in media;
· To promote CSR concept through the organization of “press tours” to companies, organization of “CSR Expo” and display best CSR practices, etc;

· To get more acquainted with and sign up to Global Compact initiative as the largest CSR initiative globally. 
The United Nations in Ukraine will support the implementation of the Forum decisions on the role of media in the area of social and environmental responsibility for the achievement of the country development goals. 
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